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Key Data - DEI&A Snapshot
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The Eddy / Boston, MA / Fund II 



Key Data – Impact in Action
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The Eddy / Boston, MA / Fund II 



Key Data – Portfolio Performance Reporting
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Key Data – Corporate Performance Reporting
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Key Data - Green Cities Fund II at a Glance
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Key Data - Green Cities Fund III at a Glance
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Key Data - Green Cities Fund IV at a Glance
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DISTRIBUTIONPRODUCTION

Impact Report Process 
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§ Green Cities uses an energy engineering firm to perform 
the annual benchmarking 

§ Cost approx. $12,000 

§ This helps us document in other reporting frameworks 
as well: PRI, B Corp, and GRESB

§ Internal team: 

§ Lauren, Winkler / Senior Director, ESG 

§ Renee Loveland / Director, ESG 

§ Megan Irwin / Corporate Marketing Manager 

§ Molly Bordonaro / Managing Partner

§ Brenna Cleveland / Director, Portfolio Manager

§ Neil Riordan / Chief Compliance Officer & Director, 
Investor Relations 

§ Jennie Kalberer / Director, Design & Brand

§ Current Investors/LPs 

§ IREI Newsline 

§ Press Release 

§ E-Marketing Distribution to Investors and Business 
Contacts 

§ Social Media Posts  

§ Published on Corporate Website 



WHAT’S NEXTRETURN / HALO EFFECT

Measuring Impact
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§ Accountability to our investors (one of our Firm’s seven 
values) and to ourselves on progress with our ESG goals

§ Market Demand

§ Investors 

§ Consumers 

§ Tenants

§ Demonstrate leadership within the industry and set 
trends

§ Regulation is tightening for publicly traded companies (we 
compete with the same institutional investor pool) so we 
want to show that we are addressing ESG pressures as 
well (and doing better than most)

§ Figuring out how to source sustainable FF&E

§ Finalizing our interim science-based target 

§ Part of our net zero goal commitment with ULI 
Greenprint

§ Embodied carbon and supply chain/scope 3 emissions, 
and analyzing the intersectionality of the pillars to 
understand and quantify the multiple layers of impact 
that one strategy creates 


